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If youõve been with PREFERRED for 
more than a year, and would like to 
òlockó in your annual fee  so that itõll 
never increase during the duration of 
your contract, check out our Multiple 

Year Payment Plan (MYPP)!  Call 
PREFERRED for more details... 

LIGHT THE CANDLES!  

As PREFERRED Therapy Providers, Inc. prepares to celebrate 18 years in business, we 
visit some of the most frequently asked questions about how PREFERRED began: 

What was the impetus for starting PREFERED? 

One of the founders of the company, Jaxene Hillebert, had been part of the downsizing/
firing of managers who were employed by  a large private practice which had been sold to 
NovaCare.  While doing consulting, she discovered that private practitioners were confused 
and uncomfortable dealing with managed care organizations, and were struggling with    
contracts and reimbursement issues.  Marketing 101- Find A Need And Fill It.  Thus            
PREFERRED was ôbornõ. 

Was it always the intent of the founders to be a national network? 

Originally, no.  The first business plan addressed a regional network in the western states of 
Arizona, California, New Mexico and Utah. 

Why did the company expand to other states? 

After marketing to the western region, word got out among private practitioners and the 
company took on a life of its own, representing over 200 practices in 20 states within the 
first six months of business.  Although managing the growth was challenging, it was evident 
the best success we could have was to position ourselves nationally in order to better attract 
the payors and vendors for our network members. 
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Insurance Jargon 101  

Hard to keep up with all the insurance lingo these days?  Hereõs a crash course on a few common terms and definitions 
that you may find useful! 

Self-insured: Businesses are employ-
ers that operate their own health in-
surance plan rather than purchasing 
coverage from an insurance company. 
Typically the employer pays a third 
party administrator (TPA) and con-
tracts with a medical network. In 
some cases, it is more cost-effective 
for businesses to fund their em-
ployeeõs healthcare benefits than it is 
to contract with a national provider. 
 
Fully-insured: Occurs when an      

employer pays a monthly premium to 
an insurance carrier to assume all of 
the risk associated with the group in-
surance claims of their employees. 
Many small businesses find this to be 
the best option in providing healthcare 
benefits. 
 
Utilization Management (UM): 
This process involves reviewing an 
employeeõs healthcare services and 
procedures for appropriateness, medi-
cal need and efficiency of care.  

Allowable Charge:  The maximum 
charge for which a third party will 
reimburse a provider for a given     
service.      
 
School will be in session in our next 
edition of the PNN, with more fun and 
exploration into the world of insurance 
lingo! 
 



CONTRACTS  CORNER  

By Anne Singer, Contracts Associate 
 
Confirmation of Medicare      
Designation: 

On April 26th PREFERRED sent a 

memo out to our Network Members 

regarding Medicare Designation.  We 

are often audited by the various health 

plans and PPOs with whom we     

contract on your behalf.  Medicare 

Designation (if applicable) has been 

requested as an addition to the data 

we report to Payors. Response to the 

memo has been requested by May 5th 

to PREFERRED. If you did not    

receive a copy of the memo, please 

contact: Anne singer at 800.664.5240 

e x t :  3 0 9  o r  b y  e m a i l :                      

asinger@preferredtherapy.com. 
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Kay Banda is the newest member of the               
PREFERRED Team!  Kay is our new Provider 
Relations representative, and PREFERRED is  
very happy to have her on board!  Read on 
for more information about Kay: 

òTwenty-four years in the health benefits industry has      
provided me with growth opportunities on a number 
of levels that included Marketing, Contracting,       
Provider Relations and Customer Service.  Although I 
have enjoyed all of these areas, I have a special passion 
for Provider Relations and Customer Service. 

I believe that your foundation is formed not only 
through the service you provide to your customers 
and clients, but to your fellow employees within the 
company as well. I enjoy working with all; Providers, 
Payors and Members.  Knowing that you have helped 

solve and resolve an issue is rewarding.  

It was a great honor to be the second to receive the     
Employee of the Year with my past employer.    

On a personal note, I was born and raised here in     
Arizona and in my youth played every sport possible 
to avoid cleaning or cooking.  

But I eventually became domesticated and have been 

married for 30 years to a wonderful husband, who has 

supported me in all my efforts. I have three wonder-

ful children, who even as adults, still let me advise 

them when needed.  I am blessed with four grandchil-

dren whom I adore.  I enjoy every moment with 

them helping them grow into good solid adults. All in 

all, a wonderful life.ó 

PREFERRED: PROUD  SPONSOR  OF: 

WALK  TO EMPOWER 

PREFERRED will be participating in the Walk to Empower event on Mother's Day 
2010 to support Breast Cancer Network of Strength. This organization provides    
immediate emotional relief to anyone affected by breast cancer. 

Network of Strength offers outreach programs, breast health awareness workshops, 
wigs and prostheses for women with limited resources, and advocacy on policies   
related to breast cancer. Their YourShoesÊ 24/7 Breast Cancer Support Center is 
the countryõs only toll-free breast cancer hotline staffed entirely by trained peer 
counselors who are breast cancer survivors.  

Visit PREFERREDõs page at http://walk.networkofstrength.org/
Page.aspx?pid=1404&frtid=4172 for more information about our walk, our 
team, donations, and this important cause. 

M EET K AY  B ANDA ... 

http://www.networkofstrength.org/
http://walk.networkofstrength.org/Page.aspx?pid=368


11-YEAR OLD CONTEST WINNER FOR PHYSICAL 

THERAPY INVENTION  

A young boy from the Springfield, 
MO, area is a semifinalist in a       
national competition because of his 
novel idea for the use of bubble 
wrap. 

What started out as his motherõs 
plea to find something to do, 
Knighten Cooper searched the Inter-
net for a contest to enter earlier this 
year. Cooper stumbled upon the 
òBubble Wrap Competition for 
Young Inventorsó hosted by the 
Sealed Air Corporation, Elmwood 
Park, NJ, the creator of Bubble 
Wrap® cushioning. The competi-
tion was open to young inventors in 
grades 5 to 8 for the school year 
2009-2010. To participate, inven-
tions had to incorporate the use of 
Bubble Wrap cushioning. 

"It just looked really fun," Cooper 

told the Springfield News-Leader. "I 
like to invent stuff." 

Cooperõs entry titled, òPhysical 
Therapy Step, Push & Pop,ó is his 
way to make physical therapy more 
productive and less frustrating for 
patients. 

"Physical Therapy Step, Push & 
Pop" was selected as one of 15    
national semifinalists out of more 
than 2,400 entries, guaranteeing 
Cooper a $500 savings bond and a 
chance to take top honors. 

Cooperõs invention involves placing 
Bubble Wrap along the path of     
parallel bars as physical therapy   
patients practice walking and 
strengthening their legs so the     
patient can have fun and relieve 
stress by popping the bubbles under-

foot. Cooper suggests that it can also 
provide feedback to a therapist 
monitoring whether the patient is 
putting enough weight down or fa-
voring one leg. 

Bubble wrap is cool," Knightenõs 
mother, Joyce Cooper, told the News
-Leader. "Who wouldn't want to do 
something with bubble wrap?" 

Three finalists of the competition 
will be notified April 21. The three 
who advance will qualify for a free 
trip to New York City in late May 
and more prizes. The top winner 
will receive a $10,000 savings bond, 
a $500 gift card for the project men-
tor, and a $5,000 donation to the 
student's school.  (Source: PT Products 
SOAP Notes) 
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http://www.nmoe.org/bubblewrap/index.html
http://www.nmoe.org/bubblewrap/index.html
http://www.news-leader.com/article/20100412/NEWS01/4120331/1007/Bubble-wrap-invention-a-semifinalist-in-national-contest

